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1001 Sherbrooke West					H3Z 1Z9
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EDUCATION            	

1995				York University, Toronto
				Schulich School of Business
  	Ph.D. in Marketing, minor in Strategy 
  	Dissertation: Title: "Global Mandates and 
Subsidiary Specific Advantages."
	
1979 				University of Southern California, Los Angeles
 	Master of Business Administration 
 	Major in Managerial Decision Systems.
 	Dean’s Honour List
 	Graduated Magma Cum Laude

1977 				Ambassador University, Pasadena, California
 	Bachelor of Science in Business
 	Dean’s Honour List and Magma Cum Laude

PROFESSIONAL      		Certification in Product and Inventory Management, 
QUALIFICATION		1989

ACADEMIC 
POSITIONS

Sept. 2000-Present       	McGill University
			
Associate Professor (2003)
Visiting Professor
			  	Desautels Faculty of Management
				
				Associate Professor (2005)
				Department of Neurology & Neurosurgery		  						Faculty of Medicine
			
Teach marketing and globalization in the M.B.A., B.Com and Executive programs.  
Cycle Director for the Advanced Leadership Program with Henry Mintzberg
Module Director for the International Masters in Practicing Management. 
Co-Module Director of the International Masters for Health Leadership. 
Founding Member of the MD Lead group for physician management training. 
Member of the Operating Committee (2003-2004)
Member of the Senate (2004-2006)

1995-Present			Green Templeton College, Oxford University

Associate Fellow
			  	Fellow in Strategy
			  	Taught strategy and marketing in executive 
programs, MBA, MPhil and doctoral programs.

REFEREED ARTICLES – Over 155 ISI citations, over 800 Google Scholar citations


2011	Karl Moore, “A Senior Scholar Interview with Harvard’s Joseph Bower,” The  Journal of Management History, Volume 17, Issue 3, 2011, July 2011.

2010	Gopaul, Ishana and Karl Moore, “Managing the Postmodern Generation:  New Perspectives by Exploring the Parallelism between Postmodern Management and Music,” The International Journal of Knowledge, Culture and Change Management., Volume 10, 2010, December 2010.

2010	Moore, Karl “Globalization and the Cold War,” Management & Organizational History, Volume 5, Number 1, Winter 2010,h pages 5-17.

2008	Moore, Karl and Susan Reid, “The Birth of Brand,”  Business History, Vol. 50, Number 4, 2008, pages 419-432.

2006	Borsuk, Daniel, Karl Moore, Grace Tan and Teanoosh Hosseinzadeh, "Replantation surgery in Quebec: The bottlenecks to rapid care,” Canadian Journal of Plastic Surgery, Volume 14, Number 3, Autumn 2006, pages 155-163.

2006	Moore, Karl, Salem Razack, Hema Patel, Linda Snell and Laurel Taylor, “Management and Leadership Development Programs for the Medical Community at McGill University,” McGill Journal of Medicine, Volume 9, Number 1, 2006, pages 74-77.

2006         		Razack, Salem, Hema Patel, Linda Snell, Laurel Taylor and Karl Moore ,“The MD-Lead Study of Manager Role Training For Senior Residents: Evidence of Effectiveness From A Single-blind, Randomized, Controlled Trail,” Clinical and Investigative Medicine, abstract. 

2006          	Gagnon, Sylvie, Monique Caron-Bouchard, Lise Renaud, Marie-Claude Lagacé, Laurette Dubé, Danielle Maisonneuve, Lyne Mongeau, Karl Moore, and Louise Getty, “Contribution des contenus télévisuels dans la formation de normes associées à la pratique d'activités physiques à l'adolescence. Quels messages pour quels jeunes?” Canadian Journal of Public Health, Winter, pages 58-65.

[bookmark: OLE_LINK2]2005	Moore, Karl, “The First Era of Globalization: “Know World” Globalization in the Time of the Roman Empire,” AIB Insights, Spring 2005. 

2002	Worren, Nicolay, Karl Moore and Pablo Cardona, “Modularity,
                  	Strategic Flexibility and Firm Performance:  A Study of the Home
                  	Appliances Industry,” Strategic Management Journal, 23: 1123-
                  	1140. (Impact factor 3.92, ranked second among management
                  	journals)     

2002 	Worren, Nicolay, Karl Moore and Richard Elliot, “When Theories
       	become Tools: Toward a Framework for Pragmatic Validity,” Human Relations, 55 (10): 1227-1250. (Impact factor 1.04) 

2001		Moore, Karl, “A Strategy for Subsidiaries: Centres of Excellence to 
Build Subsidiary Specific Advantages,” Management International Review, Third Quarter, 275-290. (MIR is not ranked by JCR, but is on the Financial Times list of 40 most influential management journals)

2000		Worren, Nicolay, Keith Ruddle and Karl Moore, “A Response to   
Criticism of From Organizational Development to Change Management: The Emergence  Of A New Profession,” Journal of Applied Behavioural Science, 36, 3, September: 376-379. 

2000      	Moore, Karl and David Lewis, “The Triumph of American 
		Capitalism: An Assyrian Perspective,” Business Strategy Review,     
		11 (1), Spring: 35-44. 

2000     Moore, Karl and David Lewis, “Multinational Enterprise in Ancient   
Phoenicia,” Business History, Vol. 42, No. 2, April:  17-42. (Impact factor .932, ranked number 1 in Social History Category)

1999		Worren, Nicolay, Keith Ruddle and Karl Moore “From Organizational Development to Change Management: The Emergence of a New Profession,” Journal of Applied Behavioural Science, 35, 3, September: 273-286. The second most citied article in the +35 year history of JABS.

1998     Moore, Karl and Julian Birkinshaw, “Managing Knowledge in Global 
Service Firms: Centres of Excellence,” Academy of Management 
Executive, 12,3, November: 81-92. (Impact factor .0881) Won award as one of top three papers for the AME for 1998.

1998     Moore, Karl and David Lewis, “The First MNEs: Assyria Circa 2000 
B.C.,” Management International Review, second quarter: 95-107.   (On the Financial Times list of 40 most influential management journals)

1997	Moore, Karl, “A Globalization Strategy for Subsidiaries: Subsidiary 
                  	Specific Advantage”, [thesis abstract] Journal of International 
                 	Business Studies, First Quarter. (Impact factor 1.46)


1996     Moore, Karl and Ben Andradi, “Who Will Win On the Internet?” 
Journal of Brand Management, Fall Issue: 47-54.

1995		Moore, Karl, Roger Heeler and Robert Burbach, “Using Neural    
               	Network Software To Analyse Qualitative Data,” Marketing  
                  	Research, Winter Issue.

REFEREED	JOURNAL ARTICLES UNDER REVIEW			

Roberts, Deborah and Karl Moore, “ Modern and Postmodern Worldviews and the Evolution of Marketing”, for submission August, 2011, to Business History. 

Reid, Susan, Deborah Roberts and Karl Moore, “The Impact of Technology Vision on Early Success: The Case for Radically New, High-Tech Products, for submission  August, 2011, to Journal of Product Innovation Management.

ARTICLES IN PROGRESS 

Moore, Karl, “Centres of Excellence, Communities of Practice and Accelerated Communities of Practice,” for submission to Long Range Planning. 

BOOKS

2012	Witzel, Morgen and Karl Moore.  Historical and Multicultural Perspectives on Leadership. To be published by Wiley/Blackwell. 

2012	Moore, Karl and Mike Ross. The Postmoderns: Working with under 35 Year Olds the Way They Want To Be Worked With. 

2012	Porter, Arthur and Karl Moore.  Current Leadership Issues Facing Hospital CEOs, to be published by Cambridge University Press.  

2009	Moore, Karl and Niketh Pareek. Marketing. London: Routledge.  Second edition with new chapters on web marketing, podcasts and videocasts. 

2009	Moore, Karl and David Lewis. Origins of Globalization. London & New York: Routledge. 

2009		Moore, Karl and Louis Hebert. Strategy and Globalization: The
Underlying Principles. A Four Volume Series.  London: Sage, January, 2009.

2006		Moore, Karl and Niketh Pareek. Marketing. London: Routledge, 
269 pages, published May, 2006. According to The Business Executive, a monthly business newspaper published for the Southern Ontario and Metro Toronto region, Karl and Niketh Pareek’s Book, Marketing was the 8th in a list of 10 business best sellers in October 2007.

2001     Moore, Karl and David Lewis, 2001. Foundations of Corporate 
Empire.  London:  Financial Times/Prentice Hall Publishing. 319 pp. Reviewed in the Report of Business Magazine, The National Post, The Australian Financial Review, Montreal Gazette, etc..
 

1999     Moore, Karl and David Lewis, 1999. Birth of the Multinational: 2000 
[bookmark: OLE_LINK1]Years of  Ancient Business History – from Ashur to Augustus. Copenhagen: Copenhagen Business School Press. 341  pp. With a foreword by Professor John Dunning.   Reviewed in JIBS (impact factor 1.460), the Journal of Economic  Literature (impact factor 4.312, number one journal in economics),  The Economic Journal (impact factor 1.134),   Transnational Corporations, International Business Review, Management Learning, the Asia Pacific Journal of Systems Management and the Times Literary Supplement.

1998	Coveney, Patrick and Karl Moore, 1998. Business Angels: Securing Start up Finance. London: John Wiley and Sons.

BOOK CHAPTERS

2012	Moore, Karl, “John Kotter.” In Morgen Witzel, the Oxford Handbook of Management Theorists, Oxford University Press.

2010	Moore, Karl, “Elements in Fighting Obesity.” In  L. Dubé, A. Bechara, A. Dagher, A. Drewnowski, J. LeBel, P. James, & R. Y. Yada (eds) (2010) Obesity Prevention: The Role of Brain and Society on Individual Behavior. New York, NY: Elsevier, Inc.

2010	Chen, Xioye, Moore, Karl and Lisa Renaud, “Partnerships in Fighting Obesity.” In L. Dubé, A. Bechara, A. Dagher, A. Drewnowski, J. LeBel, P. James, & R. Y. Yada (eds) (2010) Obesity Prevention: The Role of Brain and Society on Individual Behavior. New York, NY: Elsevier, Inc, pp. 661-671.

2008	Moore, Karl, “The Transcultural Manager.”  In Karl Moore and Louis Hebert (editors), Contemporary Issues in Business and Globalization.  London: Sage, forthcoming November 2008.

2008	Moore, Karl and Julian Birkinshaw, “Centres of Excellence in Global Service Firms.”  In Karl Moore and Louis Hebert (editors), Contemporary Issues in Business and Globalization.  London: Sage, forthcoming November 2008.

[bookmark: OLE_LINK3][bookmark: OLE_LINK4]2008	Moore, Karl, “The Transcultural Manager.” In G.P Sudhakar and Sumati Reddy (editors) The Global Manager.  Hyderabad: Icfai University Press, pp. 22-29.

2008	Chen, Xioye, Karl Moore, Lise Renaud and Laurette Dube, “From Corporate Social Responsibility of Social Alliances:  A Case of Childhood Obesity Prevention.” In Lise Renaud (editor), Les Medias et le Faconnement des Normes En Matiere de Sante. Montreal : Presses de L’Universite du Quebec.

2004		Moore, Karl, “Great Global Managers.” In Stuart Crainer and Des   
Dearlove (eds) Financial Times Handbook of Management.  London: Financial Times.  

2000      Moore, Karl, “John H. Dunning.” In Morgen Witzel, Biographical  
		   Dictionary of Management.  Bristol, England: Thoemmes Press. 


2001      Moore, Karl and Keith Ruddle, “Organising For E-Commerce in 
MNE’s.” In Leslie Willcocks and Chris Sauer (eds.)  Moving to E-Business: 99-123. London: Random House.

1999      Moore, Karl, "Centres of Excellence and Competence Development of 
 the MNC: The Emergence of Subsidiary Specific Advantages.” In Ulf Holm and Torben Pedersen (eds.) Centres of Excellence in MNCs, London:  MacMillan. 

1998             Moore, Karl, “Thinking Beyond Borders: Strategies for Subsidiaries in a
                Global Business World.” In George Bickerstaffe (ed) Mastering Global
   	            Business, London:  FT/Pitman Publishing: 125-130.

1997          	Worren, Nicolay, Karl Moore and Peter Collett, “When Theories
               	Become Tools:  The Pragmatic Validity of Conceptual Models.” In
               	Centre for Research into Industry, Enterprise, and the Firm.  St.
               	Andrews:  University of St. Andrews. 

1997          	Worren, Nicolay, Keith Ruddle and Karl Moore, “From Organizational
 		Development to Change Management:  The Emergence of a New
 		Global Profession.” In Centre for Research into Industry, Enterprise,
 		and the Firm.  St. Andrews:  University of St. Andrews. 

1997      Moore, Karl and Roger Heeler, “A Competency Based View of the 
			Subsidiary.” In Peter Buckley and J.L. Mucchielli (eds.) 
                  	Globalization and Regionalization in International Trade and  
                 		Investment. London: International Business Press.
                    
EXECUTIVE AND OTHER PUBLICATIONS

2010	Moore, Karl and David Lewis, “The Future of Europe and the Future of Globalization, FD Outlook, October, 2010.

2010	Troy, Gil and Karl Moore, “From The President to the President: Leading from the Center in Business.” Ivey Business Journal, September 2010.

2010		Moore, Karl  and David Lewis, "The New Face of Globalization” Policy Options, June  2010.

2010	Moore, Karl, “Regrets: I Have Had More Than A Few.” The Conference Board  Review, Winter 2010.

2009		Moore, Karl  and William Polushin, “The Six Types of Canadian SMEs.” Policy Options, September  2009.

2009	Moore, Karl and David Lewis, “Known World Globalization in the Roman Empire.” Ivey Business Journal, May 2009.

2008		Polushin, William and Karl Moore, “Creating Globally Competitive Canadian Manufacturing Enterprises.”  Ivey Business Journal, September, 2008. 15 pages.

2008		Moore, Karl and David Amer, “Does National Identify Still Matter?” European Business Forum, Summer 2008. 

2007	Moore, Karl, “Canadian Business Leaders Must Pick Up the Challenge, Policy Options, Vol. 28, No. 7, Fall, 2007, 47-49. 

2006	Moore, Karl, “Transcultural Managers,” World Business, Vol. 6, Issue 1, October, 2006. 

2006 	Mintzberg, Henry and Karl Moore, “Global or Worldly?”, World Business, Vol. 1, Issue 1, April 2006, p. 17. Journal published by INSEAD and Haymarket. 

2006	Moore, Karl, “Developing a Worldly Mindset,” Business World,
India’s leading Business Weekly, with over 5 million readers,  April 2006

2006	Renaud, Lise,  Monique Caron-Bouchard, Marie-Claude Lagacé, Danielle Maisonneuve, Lyne Mongeau, Laurette Dubé et Karl Moore. 2006. Comment le consommateur  s’y retrouve-t-il dans l’ensemble des messages en matière d’alimentation et de santé? Canadian Issues, Hiver 2006, pages 39-45.

2006	Lagace, Marie Claude, Lyne Mongeau, Karl Moore, Lise Renaud, Danielle Maisonneuve, Monique Caron-Bouchard et Laurette Dubé. 2006. Alimentation, média et maintien du poids santé : ce que pensent des gestionnaires de l’industrie agro-alimentaire de leur rôle dans la balance, Canadian Issues, Hiver 2006, pages. 58-63.

2005	Moore, Karl, “As boas experiencias”, Economia Pura, September/October, 2005. Portugal’s leading business magazine. 

2005         		Moore, Karl and Alan Rugman, “Globalization is about
Regionalization,” McGill International Review, Vol. 6, Issue 1, Fall, 2005.		
2005	       	Moore, Karl and Alan Rugman, “The Myth of Global Business,”   
                  	European Business Forum, Summer 2005.	

2005 	       	Moore, Karl, “Harnessing Global Learning: The Role of the  
                  		Subsidiary,” European Business Forum, Winter 2005.

2005 	       	Moore, Karl, “The Best Source of Global Managers,” 
Harvard Business Review, February 2005, Letter to the Editor. 

2004 		 	Moore, Karl, “De Que Lideres Precisam as Empresas?” 
			Economica Pura, The Harvard Business Review translated in to 
			Portuguese with a few additional articles,   December 2004.

2004 	       	Pound, Richard, and Karl Moore, “Volunteering To Be A Better 
                  	Manager,” Strategy + Business, Issue 35, Summer 2004: 12-13.   
2004		Moore, Karl and Mark Smith, “Taking Global Brands to Japan,”   
                  	Across the Board, January /February 2004: 39-42.

2004              	Moore, Karl and Alan Rugman, “US multinationals Are Regional 
Not Global,” Business Strategy Review, published by The London Business School, Volume 14, Issue 4, Winter: 2.

2002 Moore, Karl.  “Ancient Parallels: Fortune Favours the Global  
                  	Business,” Horizon, published by BP, December: 52.

2003 Moore, Karl and Joreg Vasconcellos, "Regional Sim, Global Nao,                   
                  		Nacional  Talvez," Gesto Pravta, October.

2003		Moore, Karl, “Foundations of Big Business:  An Interview with Karl
                  	Moore,” The Long Term View, published by The Massachusetts  
                  		School of Law, Volume 5, Number 4,  Spring: 72-73.

2003     Moore, Karl and Alan Rugman, "Canadian Multinationals are    
                  	Regional Not Global," Policy Options, August: 44-47.

2003     	Moore, Karl and Alan Rugman, “Does Globalisation Wear Mickey   
                  	Mouse Ears?,” Across the Board, published by The Conference  
                  	Board, Volume 39, Issue 1, January/February: 11-13.

2003          	Moore, Karl and Mark Johnson, "Le dilemma de l'innovateur,"     
                  	Geston, Volume 28, number 2, summer: 76-81.

2003	       	Moore, Karl, “Great Global Managers,” Across the Board, 
published by The Conference Board, Volume 39, Issue 3, June: 20-  
43. This was picked up by Means Business an ezine which goes to  
over 80,000 subscribers as one of the top 10 business articles of the month. 

2004     Moore, Karl and Alan Rugman, “Think Regional, Act Local, Forget  
                  	Global,” Strategy + Business, published by Booze Allen Hamilton,  
                  	Summer: 18-19.

2004    Moore, Karl, “A Subsidiaria nao precisa ficar restrita a um papel  
                 	coadjuva,” Gazeta Mercantil, Leading Latin American Business  
                  	Newspaper, August 4.

On-line Publications

Rethinking Leadership, for Forbes.com a weekly videocast/ on-line column commenced in March 2011.

Talking Management, for the Globe and Mail, Canada’s National Newspaper, a weekly videocast which commenced in June 2007. It features my interviewing CEOs, well known academics, younger academics with interesting ideas and every couple of months myself discussing my latest thinking based on my research and executive education activities. It received an average of + 8,000 downloads a week. 

OTHER EDITORIAL RESPONSIBLITIES

2011-now	Associate Editor, Academy of Management Perspectives

2010-now	Editorial Board of Management International Review

2007-now	Editorial Board of Journal of Management History. 

2007-now	Editorial board of Revue Gestion, the journal of HEC. 

2005-now	Editorial advisory board of the European Business Forum, I am one of the founding members of the board. It is the quarterly international publication of the Community of European Management Schools (CEMS).

2004 	Advisory Board of the International Directory of Business Biographies (IDBB), published in 2004 by Thomson Gale Publishing. 

2005     Advisory Board of the Biographical Dictionary of Management,  
Published by Theommes Press, in 2001, edited by Morgen Witzel.  I wrote a couple of the entries. 

1996-1998 		Associate Editor for the International Journal of Organizational Analysis. 
	
On-going  Occasional reviewer for ASQ, JIBS, MIR, European Business Forum and various other journals and presses.

GRANTS  

SSHRC for doctoral research.

Templeton College, Oxford University, various grants for a number of research projects.

Canadian Institute for Research in Health, 2004, $ 100,000 with Lisa Renaud, et al, Mechanisms underlying the influences of media on social norms related to physical activity, healthy eating and healthy body weight.
Royal College of Physicians and Surgeons, 2004, $24,500, with L. Taylor, H. Patel and S. Razack, CanMEDS Management Skills Primer – A Cross-over Trial of Effectiveness.
Fond de la Recherché en Santé, 2005-2009, $ 150,000 a year for 4 years for a total of $600,000 with L. Renaud, et al.   

Fond de la Recherché en Santé, 2005-2009, $ 200,000 a year for 4 years for a total of $800,000 with L. Renaud, et al.   
Royal College of Physicians and Surgeons, 2006, $70,940, with L. Taylor, H. Patel, L. Snell and S. Razack, Growing Future Physician Leaders: A 3-year randomized controlled trial of a leadership development program.
Royal College of Physicians and Surgeons, 2010, $ 5,000, with Steinert, Y., Boillat, M., Razack, R., Snell, L., Wiseman, J., Eidelman, D., Israel, M., Guyda, H., Meterissian, S., Ouellet, M. and Moore, K. Assessing the Impact of a Leadership Development Program for Health Care Professionals.

PUBLISHED CONFERENCE PROCEEDINGS

2007 	Karl Moore, “Globalization .5: “Known World” Globalization in the Roman Empire.”  Proceedings of the 2007 Academy of International Business, Indianapolis. 

2001 Moore, Karl and David Lewis, “The Role of Government in Ancient  
Rome and Legionary Capitalism.” Proceedings of the 2002 ASAC  
                  	conference,  Washington, June.

1999 Worren, Nicolay and Karl Moore, “Modularity, Strategic Flexibility and Firm Performance: A Study of the Home Appliances Industry.” 
                  	Conference proceedings of the 4th International Manufacturing 
                  	Symposium, Cambridge Centre of International Manufacturing, 
                  	Cambridge University, September.

1998    	Moore, Karl and Peter Mason, “Performance Effects of Adopting 
                  	Global Strategies.” Conference proceedings of the EIBA 1997            
                  		   Conference, Germany, May.

1996 Coveney, Patrick and Karl Moore, “A Typology of Angels:  A Better Way of Examining the Informal Investment Phenomena.”  Proceedings of the RentX  conference on Entrepreneurship, Brussels, EIASM, November.

1996 Moore, Karl, “An Additional Source of MNE Advantage: Subsidiary-Specific Advantages.” Proceedings of the AIB UK Annual Conference, March.


1994 Moore, Karl and Roger, Heeler, “A New Level of MNE Advantage - 
                  	Subsidiary Specific Advantages.” Proceedings of the Academy of 
                  	Business  Administration International Conference, London, June.

1994 Moore, Karl and Roger Heeler, “The Use of Neural Network Software to Analyse Semi-structured Textual Data.”  Proceedings of the 1994 Annual  Conference, Marketing Division, Administrative Sciences Association of  Canada, Halifax, June.

1994 Moore, Karl and Andrew Grenville, “How Credible are Pharmaceutical Marketing Tools? Source Use and Credibility for Physicians.” Proceedings of the 1994 Annual Conference, Marketing Division, Administrative Sciences  Association of Canada,  Halifax, June.

1993 Moore, Karl and Roger Heeler, “Capturing Global Responsibilities in Subsidiaries of U.S. MNEs.” Proceedings of the 1994 European Marketing Academy, Maastricht, The Netherlands, May.

1993 Moore, Karl, “New Themes in Environmental Consumer Behaviour.” Proceedings of the 1993 Marketing and Public Policy Conference, Michigan State University, June.   

1993 Moore, Karl, “A Model of Consumer Response to Green Marketing.” Proceedings of the 1993 European Marketing Academy Conference, Barcelona, Spain, May. 

1992 Moore, Karl, “International Joint Ventures: An Entry Mechanism Into Strategic Groups?  A Research Proposal.” Proceedings of the 1992 Annual Conference, International Business Division, Administrative Sciences Association of Canada, Quebec City, June.

1992	        	Moore, Karl and Roger Heeler, “Knowledge Of and Rationale For 
                   	Quantity Surcharges: A Theoretical and Supply Side Perspective.” 
                  	Proceedings of the 1992 European Marketing Academy 
Conference, Aarhus, Denmark, May.  

CONFERENCE PRESENTATIONS SINCE 2004

2007	"From corporate social responsibility to social alliances: Can firms build corporate brand while being core partners in societal interventions,?” Chen, Xiaoye, Laurette Dube, Karl Moore and Lise Renaud. Submitted as competitive paper for ACR 2007 conference.

2007	“Known World Globalization in the Roman Empire”, Academy of International Business Annual Conference, June 2007.

2006	“Can Business Help Curb The Obesity Epidemic? Interviews with CEOs and Top Managers In Canadian Food Manufacturing And Food Services Companies”,  Karl Moore. Presentation at the Congres de l”acfas (association francophone pour le savoir), May 16, 2006, Montreal. 

2006	“Cognitive Neuroscience and Marketing: Latest Trends in Neuromarketing”, Karl Moore. Presentation at the RGD Ontario conference, May, 15, 2006, Queens’s University. 
   
2006	“A Randomized, Controlled, Single‑Blind Trial of an Educational Intervention in Postgraduate Trainees.” Hema Patel, Saleem Razack, Laurel Taylor, Karl Moore, and Linda Snell. Presentation at the 2006 Canadian Association for Medical Education Conference, London, Ontario, The Association of Faculties of Medicine of Canada, May 2006. We won the Best R&D presentation for the 

2006    	“Time Management Essentials for Academic Pediatricians.” Hema 
Patel, Karl Moore, Salem Razack, Laurel Taylor. Presentation at the Pediatric  Academic Societies, 2005 Annual Meeting, San Francisco, April 29, 2006.

2005	“The MD-Lead Study of Manager Role Training for Senior Residents: Evidence of Effectiveness from a Single-blind, Randomized, Controlled Trail.” Salem Razack, Hema Patel, Linda Snell, Laurel Taylor, and Karl Moore. Presentation at the RCPSC 2005 Annual Meeting, Vancouver, September 23, 2005.

2005   	            “Like Water from Stone: Time Management Essentials for 
Academic Pediatricians.” Hema Patel, Karl Moore, Salem Razack, Laurel Taylor. Presentation at the Pediatric Academic Societies, 2005 Annual Meeting, Washington D.C, May 14, 2005.

2005	        	“Like Water from Stone: Time Management Essentials for Busy 
Pediatricians.” Hema Patel, Karl Moore, Salem Razack, Laurel Taylor. Presentation at the Canadian Pediatric Society, 2005 Annual Meeting, Vancouver, B.C., June 25, 2005.

2004		"The manager role:  Preparing trainees for leadership and career
          	        	development in academic practice." Salem Razack, Hema Patel,  
Laurel Taylor and Karl Moore.  Presented by Hema Patel and Salem Razack at the Royal College of Physicians and Surgeons of Canada Annual Conference, Ottawa, Ontario, October 2, 2004.

RESEARCH	INTERESTS		

My primary research streams are various aspects of leadership and management and globalization. Globalization is part of my work on business history it is also reflected in my work on modular architectures, subsidiary specific advantages, and centres of excellences.  

GRADUATE 				Oxford:
SUPERVISION                                   Four doctoral students, five masters students.

McGill:
Member of Thesis Committee for McGill PH.D.
student. 
Member of Thesis Committee for HEC PH.D.
student. 
Supervision of 5 MD/MBA students 
independent studies
Supervision of 19 MBA students independent 
studies
Supervision of 5 IMPM student's masters 
project
Supervision of 4 MBA3 masters’ student 
projects. 
Supervision of 7 MBA Japan masters’ student
projects.
Elsewhere:
External Examiner for thesis at universities in
Canada, and Australia. 

TEACHING EXPERIENCE
(Non Exhaustive)

Medical                                              International Master’s in Health Leadership
(IMHL), I am a co-module director, the program
chair is Henry Mintzberg. 

MD Lead Program, 2003-04, 2004-05.  In
conjunction with Dr. Hema Patel and Saleem
Razack of the Faculty of Medicine and Dr 
Laurel Taylor of Management, I have taught an 
innovative new course teaching management 
to later year residents at McGill University. 

Teaching MD/MBAs at McGill for the last five
years.	

M.B.A/ MPhil                                     McGill University, MBA in Japan, High Tech
Marketing and Core Marketing courses, 2001, 
2002, 2003, 2004, 2005 taught in Tokyo.
Rotterdam School of Management, EMBA, Globalization elective 2008.

McGill University, Globalization Elective     course, 2004, 2005, 2006, 2007, 2008.

McGill University, Core Organisational Strategy course, 2000, 2001, 2002, 2003.  

McGill University, Core Marketing course, 2000, 2001, 2002. 2003, 2004, 2005, 2006. 

University of Hawaii, International Marketing, summer 2005, Globalization, summer 2006.

Oxford University, International Business course, M.B.A. Programme, with Alan Rugman, Hilary and Trinity Terms, 1997-1998, 1999, 2000.

Cambridge University, Advanced Topics in Strategy, with Stephen Tallman, M.B.A. Programme, Spring Term, 1999. With George Yip, Spring 2000.
					
					Drucker School of Management, Claremont 
Graduate University, Claremont, California.   
MBA Programme, taught high tech marketing,   
Advanced marketing and core marketing 
courses. At various times 2001, 2002, 2004. 				
Oxford University, Strategy course, M.B.A. Programme, Hilary and Trinity Terms, 1996-1997.
					
Erasmus Graduate School of Business, Organizing for Global Advantage, M.B.A Programme, Fall 1996 and Spring 1997.

Erasmus Graduate School of Business, Marketing High Tech Products, M.B.A. Programme, Fall 1996, Fall 1997, Spring 1999, Spring 2000, Fall 2003. 

UNDERGRADUATE		            I have/will be this year teaching/taught 
TEACHING				Undergraduate courses at McGill and York 
University in globalization, international business, strategy, high tech marketing, marketing, product management,
					and sales management.


EXECUTIVE	Co-Director with Henry Mintzberg of the North
TEACHING 	American Advanced Leadership Program
	(ALP). 
					
Module Director of our Global ALP done with Lancaster University, and the Indian Institution of Management in Bangalore. Catalytic or change module.		

Module Director of our International Masters in Practicing Management done with INSEAD, Lancaster University, and the Indian Institution of Management in Bangalore.  I look after the Analytic mindset. 
					
Module Director of the new McGill International Masters in Health Leadership which started June 2006. I will co-direct the fifth and final module, the catalytic or change mindset. 							
					My teaching responsibilities during my five  
					years at Templeton College, Oxford 
					University were largely in executive 
					education, I was program director for executive 
					programs for companies including: Volvo, 
Royal Sun Alliance, United Biscuits, HP, P&O and Logica.  I also taught on executive programs for firms including: Accenture, Bell, ViaRail, Domtar, Aeroplan, The Globe and Mail, PWC, Kingfisher, Reed Elsevier, KPN, and P&O.  I also taught on Oxford's flagship program, the Advanced Management Program.

Duke University, I teach with Duke’s Executive arm programs for IBM on international marketing and other programs. 

ACADEMIC 	Senior Fellow of the Canada School of Public Service. 
HONOURS 	Best presentation award at the 2006 Medical Education Conference, London, Ontario, The Association of Faculties of Medicine of Canada, May 2006. 
Visiting Scholar, Pacific Asian Management
	Institute, University of Hawaii, Summer 2005. 2006.
	Appointment as an Associate Member Department of Neurology & Neurosurgery, Faculty of Medicine, McGill University, 2005, ongoing. 
McGill Faculty Distinguished Teaching 
Award, 2002.
Book of the Year, 1999, CBS press.
Best Paper, Runner-up, Academy of Management Executive, 1998.
Entry in the 2003, 2004, 2005, 2006 Canadian Who’s Who.
One of the Best Books This Year, Across the Board, 2001.
Runner Up Teacher of the Year, York, and 
RSM.
Honourary masters degree conferred by Oxford University, 1995.
Best Paper Runner-up, EGOS Conference, 
1998.
Best Paper, ICAM conference, July 1997
Doctoral Scholarship, York University, 1990-
1992.
Research Fellowship, York University, 1990-
1992.
M.B.A. Scholarship, U.S.C., 1979.
Beta Gamma Sigma, U.S.C., 1979, honorary 
Society for top business students.
Student Leadership Scholarship, Ambassador University, 1976 & 1977.

ADMINISTRATIVE                            Cycle Director, Module Director and Associate Director, 
POSTS                                               Advanced Leadership Program with Henry Mintzberg, 2003- Current. 
Director CEO Speaker Series, 2002-Current.
Module Director IMPM. 
Co-Module Director of the International Masters for Health Leadership. 
	Co-Director McGill Management Training Program for Young MDs at the Children’s Hospital, 2003 – Current. 
Member of the Operations Committee, Faculty of Management, 2003-2004. 
	Member of the McGill Senate, 2004-2006.
	
COMMUNITY                                    Human Capital Institute, Talent Strategy Board 
SERVICE 				Division Chair, PDW Chair, Academic 
                                    Reviewer, Management  History Division, 
                                                           Academy of Management, 2003-2008.
Division Chair, Program Chair and Academic
                                               Reviewer, Business History Division, ASAC, 
                                               2002, 2003, 2004.
Track Chair, AIB Annual Conference 2007
Board of Directors Westmount Municipal Association. 
Academic Reviewer, Business History Division, Academy of Management, 2001, 2002, 2003, 2004, 2005. 
Faculty Advisor for the team competing in the Economist Challenge, a televised competition among 16 top US and Canadian B-Schools, 2001, 2002.
Originator and Organizer for the CEO speaker’s series. 
Member of the McGill Senate, 2003-2006.
Member of the Beatty Memorial Lectures Committee, McGill University.
Member of the McGill Rhodes Scholar Committee, 2001- on-going.
Member of the Operations Committee,
Faculty of Management, McGill University, 2003-2004. 
Member of the Masters Committee McGill University.
Member of the McGill MBA in Tokyo 
Committee.
Member of the Faculty Council, McGill 
University.
Member of the Governing Body, Templeton College. 
Player on the Oxford University Varsity Ice Hockey Team, 1995-1996 season, a blue sport, won "Player of the Match" honours, March, 1996.
Founding Member of the Oxford Institute for Strategy and International Management
Co-editor of a special edition of CORE, the newsletter of the Centre for the Support of Teaching at York. 
Member of the ISO committee of the Canadian Banking Association for international standards development for smart cards, 1989-1994.


BUSINESS 
EXPERIENCE

1988-1990				Bull Canada

Manager - National Accounts	
Responsible for the major sales   
efforts for a new technology introduced into Canada from France.  Achieved considerable breakthroughs in the Canadian market.

1986-1988            			Unisys Canada
[bookmark: _GoBack]
                             			Senior Account Manager				
Account Manager.   Worked closely with headquarters marketing groups. Managed the relationship with two of the largest accounts in        
Canada, sold over $3 Million in computer equipment and software.  Also active in new business efforts.



1978-1984				IBM Canada

1984					Marketing Research Analyst

Directed a major research project on the PC market in Canada.  Liaisoned closely with IBM's Americas and Far East organization on worldwide research activities.

1978-1984				Marketing Representative
Associate Marketing Representative

Managed IBM's largest account in Western Canada and achieved excellent sales records, selling over $5 Million in computer hardware, software and services.  Responsible for directing the activities of a team of 8 staff.


Systems Engineer
Handled one of the first installations of the 8100 distributed processing networks.

Trainee
Graduated in the top three of class at Marketing School and Basic Systems Training.

MEDIA
INVOLVEMENT

Opinion Page                             
Globe and Mail Columnist, for the summer of 2006 on leadership, produced 9 columns. Starting as of June, 2007, I do a weekly podcast for the Globe every Monday on leadership and management where I interview well known professors and CEOS.  This series is being picked up on a regular basis by the New York Times Syndication service for syndication to their 2500 global media clients. 

I also started a column for Forbes.com, Rethinking Leadership in March 2011.

Globe and Mail, December 28, 2010, with Alan Rugman and Mike Ross, “Peak Oil Will Not Spell the End of Globalization, 

La Presse, August 17, 2010, with Daniel Novak, “Montreal-Toronto: des opportunities equivalentes”.

Globe and Mail, August 13, 2010, with Daniel Novak, “Montreal vs Toronto: Which Is Better for A Global Career”.

Montreal Gazette, January 2, 2010, with Abigail Lawrence, “Come On, the past decade wasn’t as bad as all that!”

Ottawa Citizen, December 24, 2009, with David Lewis, “The Decline of America.”

National Post, September 29, 2009, with David Lewis, “What is Old Is New Again”.

Vancouver Sun, June 8, 2009, with David Lewis, “What can ancient economics teach us?”. 

Ottawa Citizen, May 30, 2009, with David Lewis, “Ancient Economies”.

Globe and Mail, December 2, 2008, with Art Durnev and Pat Akey, “What’s Ahead for BCE”.

Montreal Gazette, January 24, 2008, “Out of the darkness, a bit of illumination; Resto serves up look at how consumerism is evolving”.

Montreal Gazette, July 16, 2008, “Did Bombardier Wait Too Long to Launch the C-Series?”

Ottawa Citizen, October 15, 2007, “Microsoft’s
 World Isn’t Flat”, with Alan Rugman. 

Toronto Star, “Ich Bien Eine Quebecios, June 24, 2007. 

Ottawa Citizen and Edmonton Journal, “What Business Can Learn from Government” February 26, 2007, with Paul Tellier.

National Post, “Marketing Wars”, May 12, 2006, Karl was one of three experts who appeared in the first of an occasional series in the Financial Post, where a panel of experts weigh in on the marketing and advertising strategies of two business competitors. The first column was about XM V. SIRIUS. 

Globe and Mail, “Welcome to the Experience Economy, December 27, 2005, with Matt Hertz. 

La Presse, “Globalization in Context”, December 28, 2005.

Kauppalethi, Millaisena Suomi kokee kokemustalouden?, December 7, 2005. 

La Presse, “How Boeing and Airbus Will 
                                                           Respond to the C-Series,” April 8, 2005.

                                                           Kauppalehti, ”Onko uskonto amerikkalaisen
politiikan sielu?” March 2, 2005.

Montreal Gazette, ”How Wal-Mart Jumped the Shark,” February 27, 2005.

Globe and Mail, “Whole new take on shock and                AWE; There's BWE (Before Wal-Mart Entered), and there's AWE (After Wal-Mart Entered),” with Niketh Pareek, August 19, 2004. 

Kauppalehti, ”Mitä popidoleista voi oppia?,” June 8, 2004. 

Globe and Mail, “In Praise of Fads,” with 
Lorena DiCarlo, forthcoming, 2004.

Globe and Mail, “An Evolution In Leaders,” 
February 6, 2004.

National Post, “A Two-Way Street,” with Alan
Rugman, November 29, 2003.

Globe and Mail, “Mea Culpa:  We Marketers 
Helped Make Yours Kids Fat,” with Laurette 
Dubé, August 13, 2003. 

Expansion, “Regional Si, Global No, Nacional 
Talvez,” Spain’s Leading Financial Paper, with 
Jorge Vasconcellos   July 2003.

					National Post, “A Real Food Fight,” with Stacey 
Caney, May 10, 2003. 

Montreal Gazette, “Is Mickey Taking Over the World?” with Alan Rugman, May 5, 2003.

Het Financieele Dagblad, “Think Regional, Act Local, Forget Global,” with Alan Rugman and Kai Peters, February 22, 2003.

National Post, “Department Store Stumbles in the Lion’s Den” with Alexandra Schwartz, January 22, 2003.

Montreal Gazette, “Take Shania’s Advice,” January 21, 2003.

National Post, “Grocery Alert: If Wal-Mart              
                                                           Expands Its Food-Retailing Operations Into
                                                           Canada,” with Niketh Pareek, October 3, 2002. 

Globe and Mail, “Multicultural Canada Breeds Managers with Global Outlook,” August 21, 2002. 

Het Financielle Dagblad, with Kai Peters, “Nederlanders blihken opvallend vaak geode managers,” June 26, 2002. 

National Post, “How multinational firms offset hollowing out,” with Alan Rugman, June 11, 2002.

Australian Financial Review, “Australian Managers Have Jump on Rivals,” April 9, 2002.

La Presse, "Des gestionnaires en or: Comment se fait-il que les Canadiens, particulièrement les Québécois, fassent d'aussi bons gestionnaires mondiaux?," March 4, 2002.

Globe and Mail, “Biting the Hand That Feeds Us,” with Alan Rugman, January 4, 2002.

La Presse, “Les ONG, une menace?,” with Alan Rugman, January 4, 2002.

Globe and Mail, “Globalisation Takes Back Seat,” with Alan Rugman, November 21, 2001.  

Montreal Gazette, “Quebec Should Support Tremblay’s Focus,” with Alan Rugman, November 12, 2001.

Calgary Herald, “Globalisation is Just a Myth,” with Alan Rugman, April 19, 2001. 

Montreal Gazette, "Regionalization not Globalization,” with Alan Rugman, April 16, 2001. 

Montreal Gazette, “Globalization has been around for a While," with David Lewis, March 31, 2001.

Other Articles                                   National Post, Mastering Management Series 
                                                           on Information Management, July 10, 2001. 
                                                           “The E-volving  Organisation.” 

Financial Times Mastering Management, “How Global Is Globalisation?,” with Alan Rugman, September 2001.

Globe and Mail, Book review, December 15, 2001.

Interviews                                   		  

 I have done over 1,500 interviews with the press, with outlets such as: The Wall Street Journal,
Time, Newsweek, The New York Times, Financial Times, The Washington Post, The Los
Angeles Times, Les Echos, The Economist, 	The Australian Financial Review, The Daily
Telegraph, TheTimes  of London, The Globe and Mail, La Presse, The National Post,
MacLeans, The  National Post Business Magazine, ROB Magazine, Family Circle, Canadian
             Business, Finland’s Kauppleti, Holland’s Het Financielle  Dagblad,  Spain’s Expanison,
             Portugal’s Diario Economico, The South China Post and Marketing Management. 
             I also regularly appear on television and radio including CNN,  NPR, Bloomberg, BBC, CBC,
             Radio-Canada, CBC and Radio-Canada International, BNN T.V., CTV and Global. 
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